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A.I. and Communications

SURVEY HIGHLIGHTS



The majority (87%) of respondents
already use artificial intelligence (A.I.)
in their own work and so do their
organizations (82% use it extensively
or in limited ways).

88% of respondents believe that
audiences can sometimes or usually tell
that content is created by A.I., however,
most organizations are using it to
research, edit or polish content (81%) or
to create content (66%).
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80+ respondants

About 
the Survey

Finch Mediaʼs  A.I. and
communications survey results
show that even though most
organizations are using A.I.,
respondents have concerns
around it and believe ethical
guidelines are critical.
However, most organizations do
not have formal guidelines
and/or policies in place or formal
A.I. training for their teams. 

Survey
participants
by industry

Government or
public sector

Corporate (private
enterprise)

Professional
services (agency)

Other

Nonprofit / NGO
/member organization

31% 19% 7%28% 15%

Trust in A.I. continues 
to be a major concern for
most respondents. 



Almost half of respondents worry about data security, privacy breaches and/or the
inappropriate release of information leading to lawsuits or regulatory fines and lack
of staff training or protocols for responsible A.I. use. However, the majority of
organizations donʼt have formal A.I. training for their teams.

Almost 39% of respondents were extremely concerned or very concerned about
potential biases or errors in A.I. used by their organization or others in their sector.

Only 7% of organizations have an earned media or thought leadership strategy to
support their Answer Engine Optimization (AEO) or Generative Engine Optimization
(GEO) but the majority of respondents would like one. 

89% of respondents believe it
is very or extremely important
to have ethical guidelines for
A.I. use in communications ...

... but only about a third
have formal guidelines

and/or policies in place.

EXTREMELY
IMPORTANT

VERY
IMPORTANT

N O T  V E R Y
I M P O R T A N T

Ethics?

Almost half (47%)
RARELY S O M E T I M E S

U N S U R E

ALWAYS

U S U A L L Y

NEVER

Whos̓ Being
Transparent About
Their A.I. Usage?

of organizations rarely or
never disclose when content
is created by A.I.



Find out more about 
Finch Media at finchmedia.ca

https://finchmedia.ca/

